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green products through their friends. This shows that social media
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34.3% of the respondents agree that the green products will enhance the environment.30%
strongly agree that using 
are in a neutral
the environment.

About 74.3% consumers are willing to pay more on green products. This shows that the
the planet.25.7% of the consumers are cost conscious and does not
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Out of the respondents 78.6% have already recommended the products. This shows how
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SUGGESTIONS 
 As the consumers are willing to pay more the Corporate must introduce green Promotion extensively 
 Other promotional channels should be used effectively to spread awareness. 
 Companies can give price benefits to distributors to display their eco-friendly products. 
 Government must provide tax benefits for introducing eco- friendly products to the manufacturers. 
 

CONCLUSION 
Thus, in order to save the Planet. We should be socially responsible for helping the planet to be pollution free. Green 
Promotion is need of the hour. Today's generation is willing to pay extra caring for the environment. Social media 
has played a vital role in spreading awareness to the consumers and also consumers have spread about the green 
products available in the market. 
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